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SYNOPSIS   

 

Who is Using Multiscreen 
Services? investigates the 
awareness and use of pay-
TV multiscreen services.  In 
particular, it analyzes which 
market segments are 
enthusiastic about 
multiscreen capabilities and 
what impact multiscreen 
services are having on 
subscriber churn rates. 

 

ANALYST INSIGHT   

“Multiscreen services, in their current form, are underused and not having a discernible impact on churn rates.  However, service 
providers are readying the launch of a new generation of over-the-top multiscreen services that could have a tremendous market 
impact.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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